RTE Audience Council Meeting
20 April 2026 at 3.00pm — In Person & via Teams

Attendance:  Susan Ahern (Chair)
Claire Millane
Niamh Madden
Tony Bond
Amy Whelan
Amber Rose Penders
Roisin Pryce
Aoife Thomas
Ceithleann Ni Dhuibhir Ni Dhualachain
Mehrdad Lashgari
Richard Lynch

Apologies:  Diarmaid Breathnach
Mark Quinn

In attendance: Barbara Clarke (Secretary)
Rachel Lysaght

1. Welcome
The Chair welcomed members and noted apologies.

2. Minutes of Meeting - 2 March 2026
The minutes of 2 March 2026 were approved with amendment.

3. Audience Council Project - Survey Feedback

Members noted key findings across cohorts. Engagement remained strong overall,
with reduced relevance among younger audiences. RTE continues to be regarded as
a trusted source, particularly in news, current affairs and sport. Increased reliance
on digital platforms was noted.

4, Discussion

Members noted challenges in reaching younger audiences, including
discoverability, platform usability and changing consumption habits. The
importance of digital distribution, short-form content and social media presence
was noted. Issues relating to RTE Player usability were also referenced.
Consideration was given to international relevance and representation.



5. Feedback Matters

Area

Feedback

TV: Late Late Show

Concerns noted regarding outcome of the
Late [ate country music competition,
including alignment with audience
expectations and perceived transparency
of voting/judging process.

News & Current Affairs

Positive feedback noted on recent
coverage of fuel protests across TV, Radio
and social media, including timely
reporting and clarity of information.
Importance of maintaining flagship
output referenced.

Radio - Scheduling

Concerns raised regarding changes to
Drivetime schedule, including reduced
emphasis on news and removal of 6pm
bulletin; potential impact on audience
retention noted.

Radio - Branding

Mixed feedback on new radio jingles:
Some found them lacking familiarity and
“comfort” with perceived loss of nostalgia
and identity. Concerns that new sound
may feel older rather than appealing to
younger audiences. Others welcomed the
refresh as part of a broader schedule
update, though noted similarity across
jingles.

Radio - Interview Styles

Feedback that some presenters may be
misaligned with format. Concern that
certain interview styles feel strained or
less effective. Positive feedback for some
presenters demonstrating strong audience
connection and versatility with the ability
to balance serious and light content
effectively.

Digital Issues noted in relation to RTE News app,
including navigation, clarity of content
and sharing functionality.

Editorial Queries raised regarding guest selection

and balance in coverage, including
application of editorial standards in
certain contexts.




6. AOB

AC members discussed the relationship between the survey findings and existing
Audience Insights research and noted the value of aligning outputs where possible.
The potential to review approaches taken by other public service broadcasters,
including in the UK, Canada and Australia, was referenced. Members also noted
the importance of ensuring that learnings from the survey are reflected in future
content strategy and audience engagement approaches.

Chair

Signed:




