Joint Meeting: RTE Audience Council & RTE Board
on 20 May 2026 at 3pm in Person in RTE & via Teams
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Richard Lynch
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Jonathan Ruane
Shirley Bradshaw
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1. Welcome & Introductions

The Chair welcomed members of the Audience Council and RTE Board to the annual

joint meeting, followed by brief individual introductions.

2. Audience Council Presentation

The Audience Council presented the findings of its 2026 audience research, which
focused on digital transformation, youth driven content and diversity of modern

Ireland.



The research examined audience consumption habits, perceptions of RTEs
relevance and trustworthiness, digital engagement, youth-focused content and
diversity. The key findings can be summarised as follows:

. RTE continues to be regarded as a trusted public service broadcaster and an
important part of the Irish media landscape.

e  Awareness and engagement among younger audiences remain lower, with
challenges around content discovery on digital platforms.

e  Younger audiences would like more relevant, contemporary and participatory
content, and stronger representation of their demographic.

e  While diversity is generally recognised, some gaps in perceived representation

persist among younger and international audiences.

The Council’s recommendations focused on accelerating digital transformation,
improving discoverability of RTE content, adopting a stronger social-media-first
strategy, investing in youth-led content, and enhancing representation of younger
and more diverse audiences.

Q&A/Discussion

Board members welcomed the presentation and commended the quality of the
research and analysis. There followed a question and answer session in relation to
the presentation.

Conclusion

The Board thanked the Audience Council for its work and welcomed the
recommendations. It was agreed that the presentation slides would be circulated
and that the findings would inform the Audience Council’s forthcoming annual
report.

There being no further business, the meeting concluded.




